
Not only is it important to have a good social 
strategy, but also strong visual content to 

support that strategy. And although creating 
personal content is the best way to set 

you apart, it is not always the only option. 
Sharing content created by others 

can be very effective, but doing so 
requires some careful 

consideration.

DON'Ts
Always assume the content creator/publisher 
owns the rights to their content
By law any original image, writing, or recording in a xed medium 
(written down or saved as a le) is protected by copyright law. The 
majority of social media networks include clauses within their terms 
of service that enable users to retain the rights to what they post, 
but also give the network rights to use the content posted with no 
fee or royalty. 

Always give credit to the creator/publisher
Imagine spending hours creating a post, just to scroll through your 
feed and seeing others using it without any credit. Giving credit is 
always a must. Something as simple as adding a line to the bottom 
of your caption and tagging the creator/publisher is sufcient.

There is no shame in asking someone if you can reshare their con-
tent. This is especially necessary when sharing intimate content such 
as someone's personal testimonial.

Remember: the creator/ publisher giving consent to some-
one else does not automatically extend to you. 

Don't pass off other's 
content as your own
Not only is this in poor taste but 
can create a very bad 
perception of your brand when 
brought to light. Rather stay true 
to your brand and be transparent 
with your followers.

Don't alter another's 
content 
It's great to nd inspiration from 
another's content and then 
creating your own content, but 
don't use someone else's content 
and alter it to t your brand. If you 
want to make use of someone's 
content, use it as is or use it as 
inspiration and create something 
from scratch. 

Don't use third party 
applications to capture 
and extract content
Once again this is in poor taste 
and comes across as a bit sneaky. 
Not only will the extracted 
content be of poor quality, but it 
most likely means you did not get 
the necessary consent from the 
creator/ publishers to use their 
content. 

There's no one way of knowing when you are allowed or not allowed to share someone's content. Therefore, 
it's always best to follow some basic rules to make sure 
you're not in the wrong. 

Repost Etiquette

Dos

When in doubt – ask!

Example:
• You send a personal message (DM) to the account 

holder or comment on the post asking for permission.
• Big brands (Disney and Coca-Cola) leave a 

comment on the creator/ publisher's post with a link 
to guidelines and ask them to respond "yes" if they 
agree – like an on-the-go contract.

Example:
• Add a phrase to the bottom of your caption: 

Photo credit @accounthandle
• Incorporate the credit into your caption: I just love 

this image by @accounthandle

In today's digital society, social media is a must for running a successful business. 
It allows you to keep in touch with your clients, maintaining that ever-important 
personal relationship that makes Direct Selling so successful. ON   
SHARING CONTENT



Ask 
before you 

post!

Facebook
Avoid any missteps by simply 
reposting content via the share 
option. It will credit the original 
creator/ publisher and you have 
the option of adding a persona-
lised caption before posting. 
Otherwise credit can be given by 
tagging the creator/ publisher. 

Twitter
It's very simple to repost 
something on Twitter. Simply 
retweet it! Otherwise credit 
can be given via tagging 
the creator/ publisher in the 
caption section. 

Instagram
You can make use of a 
repost application that adds 
a credited label to the 
image. Alternatively, you can 
ask the creator/ publisher for 
the content and credit them 
in your caption. 

Repost Platform
Breakdown
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