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Editor's 
Annique's Editor's Choice is a monthly Replique 
article that recognises those Consultants who 
go above and beyond in their businesses; 
those who breathe new life into old practices 
and pursue challenges with vigour. This 
month we are recognising Sweetness 
Twatwa, who tells us how she achieved 
growth in her business.
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Sweetness 

Benefits

Joining Annique 
Recruitment

“I joined Annique in December 2016 to earn extra income, to 
improve my health and make a difference in other people's lives.

You get immediately 
recognized, get the title 
consultant and when you 
reach your Fast Start you 
receive a gift and that is 

so exciting for a new 
consultant, so help them 
to reach their Fast Start 

goals.  ”

“I have recruited six 
Consultants to date and 

my top tip is to know 
and love the product and 
have passion for people. 

With Annique you are 
always a winner, from 

specials, gifts and cash 
backs. 

She and one of her 
consultants attended the 

Première and I think this also 
motivated her to build her 

business. 

I think the penny 

– Lona Liebenberg

She is self-motivated and 
really loves and knows the 

products.xxxx

She picks leaders to join and 
works closely with them. 

just dropped for Sweetness. 
She joined in 2016, but it was 
only in August 2019 that she 
started to get serious about 

building her business. 
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Balancing a Full-time 
Career

the products.  In this way, I 

at my workplace. 

and sen-
ding 
images 
of spe-
cials, 
etc.” 

“I work full-time as a nurse, but I try to make my 
Annique business fun by using my lunch hour and 
getting my colleagues to try 

I also use my 
cellphone to 
advertise via 
WhatsApp 
status 

also sell to my patients 

“I changed my focus during the lockdown by 
taking advantage of Annique's essential products 

such as the Forever Healthy range.”

“The growth in my business can be attributed to 
motivation from my sponsors, who are always an 

inspiration to me.”

“My target group is particularly the elderly, because Rooibos 
is a trusted product. Rooibos grows naturally and has no side-

effects that can harm your health. I also focus on the young 
ladies who are conscious about their physical appear-

ance, e.g. weight and skin, because Annique 
has an answer to all their challenges.”
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